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KEY FACTS: 13,500 print copies and 75,000+ digital notifications

ABOUT THE GUIDE
— The Lexpert®/American Lawyer Guide to the Leading 500 38 practice areas. In addition to extensive lawyer
Lawyers in Canada (the Lexpert /ALM 500 ) provides bios with photos, the directory also features
purchasers of legal services - U.S. - with a qualified contributions from leading practitioners across
THE 2016 resource for researching, vetting and selecting Canada, highlighting cross-border issues and recent
LEXPERT'/AMERICAN LAWYER . . . .
GUIDE TO THE LEADING 500 Canadian legal counsel. developments in their practice areas. It presents
LAWYERS IN CANADA . .
you with an excellent opportunity to generate new
The Lexpert/ALM 500 is the most comprehensive business in the lucrative cross-border marketplace,
annual guide to Canada’s top legal talent, profiling and highlight your team and services to the decision
LEXPERT  Auemic Lawvir . .
- the lawyers most recommended by their peersin makers who matter.
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PRINT DISTRIBUTION - 13,500 copies DIGITAL DISTRIBUTION - 75,000 copies
We target a sophisticated audience of U.S. corporate counsel and The guide resides on the newly redesigned Lexpert.ca, which
top tier law firms via: receives over 750,000 impressions every year. Links to the

* 10,000 copies to selected subscribers of directory are also distributed via:

Corporate Counsel magazine. e Email to 25,000+ readers of Corporate Counsel magazine and
¢ 1,500 copies to selected senior members of The Am Law 100 and 50,000 readers of The American Lawyer newsletter.
Am Law 200 lists. ¢ Several American Lawyer websites including: The American
e 2,000 copies to leading Canadian corporate counsel. Lawyer, Corporate Counsel, Law.com and the National Law Journal
with a combined total of approximately 1.5 million page views
per month.

Article/Bio/Ad booking deadline: September 12,2016 | Article/Bio/Ad material deadline: September 23,2016

For more information about advertising and sponsored article opportunities contact
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PRINT ADVERTISING RATES

Double Page Spread (within guide)$ 13,680
Priority Full Page 4-Colour ..... $10,925
Includes these positions:
Inside Front Cover
Opposite Inside Front Cover
Page Opposite Masthead
Page Opposite Introduction
Page Opposite Table of Contents, Page 1
Page Opposite Table of Contents, Page 2
Inside Back Cover
Outside Back Cover

Inside Positions

Full page, 4-colour .................... $9,960
1/2 page, 4-colour.................... $6,560
1/4 page,4-colour.................... $5,590

SPONSORED ARTICLES/BIOS

Article (4,000 words)................... $6,975
Biography space (1,300 character) ......... $995

Display ad space is booked on a first-come, first-served basis

ANNUAL WEB ADVERTISING RATES

Rotating big box (300x250) .....................
Rotating bottom banner (468x60)..............

MECHANICAL SPECIFICATIONS

DOUBLE PAGE SPREAD
Live area: 14.5" x9.75"
Trim: 16" x 10.75"

Bleed: 16.5"x 11.25"

MATERIAL REQUIREMENTS:
e PDF/X-1afiles are preferred (2400 dpi -

150 line screen, all fonts embedded, CMYK

and no spot colours). Acceptable formats

include: InDesign, Adobe Illustrator, Adobe

Photoshop.
e |llustrator and Photoshop files must be

saved as .EPS or TIFF files at 300 dpi with all

WEB SPECIFICATIONS

¢ IMAGE TYPE: .GIF, .JPG, Image Animation

(.GIF*): Single to infinitely looping
banners accepted

¢ IMAGE FILE SIZE: 50K maximum for
static or animated .GIF

¢ LINKING URL: An active URL must be
provided

INTERIOR PAGES
Livearea: 7" x9.75"
Trim:8"x 10.75"

Bleed:8.5"x 11.25"

HALF PAGE
HORIZONTAL

Live area: 7" x 4.875"
Trim: 8" x5.375"
Bleed: 8.5" x5.625"

images embedded and fonts as outlines.

¢ Proper preparation of colour is required
(spot pantone colour must be converted to
CMYK).

¢ Process colour ads must be supplied with a
high-resolution, full-colour, contract quality
proof to ensure proper colour reproduction.

e TESTING: All creative must function

uniformly on both MAC and PC platforms
as well as multiple browser versions of
Firefox, Chrome, Internet Explorer, and
Safari

NOTE: Please ensure ads without background colour have a key line.
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ARTICLE/BIO/AD
BOOKING DEADLINE:
September 12,2016

ARTICLE/BIO/AD
MATERIAL DEADLINE:
September 23,2016

PRODUCTION EDITOR:
Jennifer Walker
(416) 649-9418

PRODUCTION COORDINATOR:
Joanne Richardson
(416) 649-8818

joanne.richardson@
thomsonreuters.com

FOR ADVERTISING
INFORMATION PLEASE CONTACT
OURACCOUNT EXECUTIVES AT:

CarswellMedia.Sales@
thomsonreuters.com

or(416) 649-8841
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